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SOCIAL MEDIA AND EVENT
MARKETING GARNER HEIGHTENED
VIRTUAL ATTENDANCE AT NATIONAL
STUDENT CONFERENCE.

Overview:

Not everyone has access to the opportunities to help them get to medical
school. FabCom, an integrated, strategic marketing agency, produced a
powerful social media and event campaign for a leading health sciences
university that generated opportunity and access for diverse populations.

The Phoenix-based advertising and marketing agency deployed their video
team, comprised of the industry's top professionals, to San Francisco to
collaborate with the University's client team in the production of a live-
streamed video event from the floor of a national student conference.

With the University's Vice President of Diversity as host, the broadcast
featured several current and past students and staff members of the
University as well as industry professionals attending the conference.

The "live” aspect of the production created a sense of urgency and
immediacy for viewers, augmented by a lead-up social and event campaign
urging them to tune in at a specific time. The diversity Vice President also
hosts the University's ongoing "Getting There" series that tell the stories of
current students and recent graduates who successfully made the journey.
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Objectives:

Expand opportunities for target audiences to attend the student national
conference, eliminating the barriers of distance and cost.

Promote the “Getting There" webinar series while also giving students and
prospective students a glimpse at an event that
can be crucial to their career development.

Create more opportunities for target audiences to attend the

Student National Conference so they can realize the resources

to help them make the journey to this health medical professional and find
the inspiration to say “If they can do that, | can do that.”

Deliver compelling information in a relatable and accessible format while
also including key brand messaging such as “Be the Light of Hope You
Wish to See in the World" and "Go Where the Light of Hope is Needed
Most" in an organic and conversational manner.

Demonstrate the client's commitment to supporting those who
may be facing challenges along their path to medical school.

Provide an integrated framework of communications from creating
awareness in hard-to-reach communities and demonstrating the clear
pathway to supporting future students in “getting there.”

Inspire prospective/current students to begin their journey with stories
from those who've achieved their goal of becoming a healthcare
professional.

'A University
a

The Student National Medical Association’s Annual conference,
Embracing Our Diversity: Filling the Gaps and Building the Future, is fast
approaching. If you can't attend in person, ATSU will host a free webinar
from the conference. Register now at ATSUatSNMA.com.
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Diversity Means More
Than HUE at ATSU
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Social: Countdown Reminder Posts (60, 45, 25, 20, 15, 10, 3 days before event)
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Strategy:

Strengthen the brand identity of this health sciences university by heightening
awareness of its commitment to diverse student populations and the diverse

communities graduates will serve.

SNMA “Getting There” Diversity Campaign

Direct HTML Invitation to Diversity DB and Centers of Influence

Original Invitation

Reminders to Register for those not signed up yet
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Campaign Tactics:

Social media and event campaign
with the deftness to implement
various tactics quickly. This not
only generates momentum and
timing urgency but also to make
any change/updates swiftly—
within 24 hours.

Tactics included:
+ Invitation HTML
+ Personalized URL (PURL)

- Prepopulates their
information to make it
very easy to register.

+ Provides information
about the program.

- Includes an opportunity
to add in someone else
and forward to them.

- Thank you/confirmation email.

- For those who register: Receive
event reminder emails 15, 10
and 3 days prior.

+ For those who have not yet
registered: Receive event
registration reminder emails
are sent out 15 days, 10 days,
3 days prior.

- Event-day live stream and
webinars

- Post-show follow up email
communications
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<<FNAME>>, FIND YOUR PLACE
BECAUSE AT 9:00 AM ON FRIDAY, MARCH 30, 2018, YOU CAN!

The Student National Medical Association's
Annual Medical Conference is coming.

As part of AT Still University's (ATSU) comim to future under-represented
medical, dental, and health sciences students, ATSU will be hosting a live cast from the
Student National Medical Association (SNMA) Annual Medical Education Conference.

Join our students and staff online as we discover more pathways from our "Getting There”
series that highlights the myriad of ways to navigate your path toward becoming a medical
professional.

The “Getting There" webinars feature the inspiring stories of students from diverse
backgrounds who can help you understand what you need to know and what you need to
do if you're thinking about choosing the health sciences as a career path

This is your opportunity to meet students who are just like you and be introduced to the
possibiliies and pathways of becoming a health professional.

WHO IS THE SNMA?

Student National Medical Association (SNMA) is committed to
supporting current and future underrepresented minority medical
students, addressing the needs of underserved communities, and
increasing the number of clinically excellent, culturally competent and
socially conscious physicians.

SNMA ANNUAL MEDICAL EDUCATION CONFERENCE
MARCH 28 - APRIL 1, 2018

San Francisco, CA

The conference theme, Embracing Qur
Diversity: Filling the Gaps and Building the
Future, reflects ATSU's community
outreach mission to meet holistic
healthcare needs, promote wellness, and
serve the underserved in diverse
communities.

That's why ATSU offers another way to
attend the conference. as an alternative to
attending in person, you have the option
o attend virtually. For your convenience,
ATSU will be live broadeasting from the
show and doing live interviews of students
just like you.

ATSU is deeply committed to an

educational and collaborative enviranment embracing cultural proficiency. Students
striving to become the best healthcare professionals possible must understand and
embrace society's diversity.

You have a dream and ATSU provides the platform to learn your path to sieze your
greatest opportunity. Attending medical school is within reach, and along with the SNMA,

we're here to help you find your place.

Its never been easier to participate. Register now and FIND YOUR PLACE!

ATTEND VIRTUALLY ATTEND IN-PERSON

HTML: Invitation



Event Implementation:

FabCom's video team deployed best-in-class production equipment for this
broadcast, including 4K cameras and a professional-class camera drone for
aerial establishing shots of the conference venue. For two hours prior to the
start of the live broadcast, FabCom's camera team filmed B-roll of the venue
and conference attendees, which was then delivered to the FabCom's on-
set technical director for rapid editing into an opening package to launch the
broadcast. Graphics and music had been prepared by the team in the weeks
leading up to the shoot date, allowing the editing of the intro package to be
executed quickly in the field. In addition to being streamed, the broadcast was
recorded in 4K for future use. On the next business day, an enhanced version
of the broadcast was completed with additional post-production polishing
and was deployed on the University's social media channels. The broadcast
was followed up with webinars recorded at the conference featuring many of
the interviewees seen in the broadcast, and these were published as further
installments of the "Getting There" series.

Video: SNMA's Annual Medical Education Conference 2018
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Results:

Success of this campaign is two-fold: one from a video production standpoint
and the other from a campaign implementation perspective.

Sophisticated video capabilities and the ability of the video production crew to
pivot on-site contributed significantly to the success of the conference’s live-
stream. With FabCom's preplanning and video expertise, the video production
crew was prepared for any scenario and worked with the client's team to
create a seamless experience for viewers.

For this campaign, there were more qualifying respondents in one weekend
event than in the previous three and-a-half years of efforts by other
communications and marketing teams.

When you combine FabCom's end-to-end video production capabilities

with the power of this Phoenix marketing agency's social media and event
campaign, the result is a visceral connection that eliminates barriers to access
and reinforces the strategy. Today. it's all about combining—and leveraging—a
plethora of new tools, tactics, technology, and methodologies that can drive
unprecedented marketing and advertising results.

Find out more about the services and methodology leveraged for this project:

Video Production - Strategic Marketing Planning
Event Marketing + Marketing Business Intelligence
Social Media +  Branding and Positioning
Marketing Communications - AllFabCom Services

Cross-Channel Integration

FabCom is a full-service strategic marketing, PR, and advertising firm

Principal: Brian Fabiano Location: Contact:

Employees: 38 7819 East Greenway Rd phone (480) 478-8500

Local Area Billings: $42.1 Million® Suite 5 fax (480) 478-8510
Scottsdale, AZ 85260 fabcomlive.com

"Amortized for media billings as calculated in the Phoenix Business Journal Book of Lists.
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